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Motivate Media Group would like to extend our thanks and appreciation

to our sponsors for what was a hugely successful evening celebrating the
very best of agencies, teams, and individual members who have translated
scope into strategic output and measurable agency success in the region.

We hope you enjoyed the event, and we look forward to working with you in
the near future.

Thanks again,
Motivate Media Group Events Team

THANKYOU
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f © ¢ @ O CampaignMiddleEast X B CampaignME  #AgencyOfTheYear

T&C : * Guests consent to the broadcast, photographing and video recording during
the event by Motivate and expressly release Motivate against any claims arising out
of the consent herein granted.

PARTNERS

A& Pixis © SEEDTAG @ME

500+ guests attended the Agency of the Year Middle East Awards.
Thirty-six awards were presented to well-deserved winners.
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Located on Dubai's pristine Jumeirah Beach, The Westin Dubai Mina Seyahi offers a
beautiful setting with views of The Palm. Impressive neoclassical architecture brings
charm and inspiration to this 5 star luxury resort near the beach. The ample banquet
and event facilities presents a blend of contemporary and classical styling.

THE VENUE
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Publicis Groupe Middle East’s Talent Transformation Team pose for Angela Bak from Publicis Groupe Middle East; Ramzi
photographs at the media wall during the Agency of the Year awards. Sleiman from Saatchi & Saatchi Middle East - Publicis

Groupe; and Emma Davies from Publicis Group Middle East,
at Campaign Middle East's Agency of the Year awards.
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The Create. Group team huddles for a photograph at the Khaled AlShehhi from the UAE Government Media Office,
media wall ahead of the Agency of the Year awards and Ali Rez from Impact BBDO at the awards.

W . : X | 1 \\

The SOCIALEYEZ team poses for a photograph at the media wall ahead of the Agency of the Year
Middle East awards ceremony.
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Account Person

Stuart Randall regoloms

Sponsors logos were placed on all event
collateral, including but not limited to:
invites, photo wall, winner’s wall, table-top
branding, menu & programme, welcome
boards, outdoor signage and ballroom
banners.
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CELEBRATING THE
VERY BEST PEOPLE
TEAMS AND AGENCIES

Sponsors logos were placed on all event collateral,

including but not limited to: invites, photo wall, winner's
wall, table-top branding, menu & programme, welcome
boards, outdoor signage and ballroom banners.
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PERFORMANCE MARKETING AGENCY OF THE YEAR
Magna Global
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Magna Global

Gosia Wajchert, Managing Director — MEA at Criteo presented the following:

* Performance Marketing Agency Of The Year

CRITEO
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Wavemaker MENA

L

Wavemaker MENA

Ziad Khammar, COO at DMS presented the following:

» Media Agency Of The Year

DIGITAL MEDIA SERVICES
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Publicis Groupe - Zenith KSA

Hicham Fakhoury, Content Solutions Lead at MBC Media Solutons presented
the following:

 Best Agency Of The Year — Saudi Arabia

MBC MEDIA SOLUTION
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Action Global Communications-UAE

Neel Pandya, CEO - EMEA and APAC for Pixis presented the following:

* Best Agency Of The Year - UAE
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Create. Group

Sherry Mansour, Managing Director - MENAT at Seedtag presented the following:

* Digital Agency Of The Year

SEEDTAG
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Publicis Groupe MENAT

Aniruddh Mishra, Business Head at The Media Vantage presented the following:

* Integrated Marketing Agency Of The Year

THE MEDIA VANTAGE
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Saatchi & Saatchi Middle East - Publicis Groupe

Bassem Yousri, Head of Agency Partnerships at Yango Ads presented
the following:

* Creative Agency Of The Year

YANGO ADS
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Huda Beauty curated an exclusive gift bag for all the attendees of Agency of
the Year Middle East Awards
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Claudinia Harper & Majida Tabch, TBWA\RAAD
Jennifer Fischer, Publicis Groupe Middle East

Marie Capucine Maloy, Global Senior Director of Communications at Huda
Beauty presented the following:

* Strategic Planner Of The Year
* Qutstanding Woman In Advertising Or Media Of The Year Award
 Talent Management Individual & Team Of The Year

HUDABEAUTY
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CcMo Director of Brand and Communication Senior Director of Marketing Group Head of Marketing & Corp. Comm Marketing Director
Al Masaood Group HungerStation Jumeirah Jashanmal Group Alshaya

N
¥

CEO Head of Marketing - MENA Director of Sector Marketing and Acting Managing Director MEA Digital Growth Lead
Twenty Two FZE BRF Director of Strategic Communications Criteo MBC Media Solutions
Department of Culture and Tourism

P
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Vice President - Marketing & Executive Director Marketing and Marketing & Communications Director Managing Director Vice President
Communications Communication NEOM Green Hydrogen Company The MediaVantage Huda Beauty

TECOM Group UAE Government Media Office

Head of Marketing Chief Marketing Officer Head of Communications, CEQ- EMEA, APAC and Global UAE Marketing Manager
Babyshop Emirates NBD Marketing & Corporate Affairs Partnerships Head the ENTERTAINER
Solutions Plus Pixis

—
Ty

Head of Marketing and PR VP of Marketing Director of Marketing and Managing Director - MENAT Chief Sales & MarComms Officer
Lotus Cars Bayut & dubizzle Corporate Communication Seedtag Expo City Dubai
Dubai Culture

VP Marketing Head of Brand & Marketing MBA Programme Director c00
TB0.COM Home Centre Landmark Group Heriot-Watt University DMS

JUDGES
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Khalid Maina, Leo Burnett KSA, Publicis Groupe Jack Wilkinson, Create Production
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ACCOUNT PERSON OF THE YEAR AWARDS CEH

s SRR, Ian Fairservice, Managing Partner and
e SR ERGESmhe thelsnSe® =22 Group Editor-in-Chief at Motivate Media

3 Group
' ! presented the following:

* Account Person Of The Year
 Arabic Copywriter Of The Year
» Agency Producer Or Team Of The Year

Stuart Randall, One Team Stellantis, Publicis Groupe

MOTIVATE MEDIA GROUP
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Stuart Randall, One Team Stellantis, Publicis Groupe
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Jack Wilkinson, Create Production

Felicity Stokes, Maram Ali & Katie Taylor, GroupM MENA
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Adrian Mutescu, Saatchi & Saatchi UAE, Publicis Groupe LPS Influencer Management Team, LPS
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Farhan Siddiqui & Paurav Shah
Jennifer Fischer, Publicis Groupe Middle East Publicis Groupe-Leo Burnett Middle East
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Bassel Kakish, Publicis Groupe MENAT
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New platform launches to focus on
purpose-driven influencers
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EDMs WERE SENT OUT TO THE CAMPAIGN MIDDLE EAST, GULF BUSINESS,
WHAT'S ON DUBAI AND WHAT'S ON ABU DHABI DATABASES OF 60,000 SUBSCRIBERS

&% 1AUGUST

are having a good week!

he Campaign Ag
we have the per
Best Agency - UAE.

This means you could be in with the chance of
being crowned the No.1 agency in the whole of
UAE!

Receiving this accolade from our esteemed
judging panel will come with incred validation
for your company and present the opportunity to
attract a multitude of new clients.

It will also result in invaluable exposure, as
shortlisted and winning entrants will be given
editorial erage in Campa Middle

with over 20k newsletter subscribers, 93k social
media reach and 135k page views monthly.

We also have more than 35 other ¢
you to choose from, if this is not

. try now or doy d ou
designed to assist you through every stage ol
the entry process.

Any entries submitted before Thursday 1
August will save 445 AED, per entry.

Kind regards,

Nadeem Quraishi

Publisher - Campaign Middle East
E: nadeem@motivate.ae

F!: .

fRXin@ @& ®

CampalgnME.com #AgencyOfTheYear

MOTIVATE

MEDIA GROUP
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26 SEPT

SHORTLIST *
ANNOUNCED

BECOME THE LEADING AGENCY IN YOUR SECTOR

With 304 categories to showcase your expertise, now i your
chance to secure the tiie of Agency of the Year.

Dont mss the oppertunky to damsnstrate your excebance,
ina your compethees, and castivate both current and

outsh
future dients. Submit yow ertry today and take 8 decsive step

tomard grester success and recegnain.
Can you affeed to let this sppartunty sip by?

Neda Sheiten

Anwp Oommen

MMS O s

Strat

Nadeem Quraishi

PRESENTED BY

R4 nomvaTE

‘ . VIEWHERE

36 Categories | 172 entries | 1 night of celebration

Campaign's
shortiist has now been revealed.

Congratulations to everyone shortlisted, it is a true
testament to the innovative and dynamic work happening
across agencies in the Middle East.

VIEW THE SHORTLIST

JOIN US ON AWARDS NIGHT

The award e place on Thursday 12

We:

WHY ATTEND?

Celebrate with Network with top Position your
your team agencies in the agency as a
region competitive force
in the industry

CXRITEO

& Pixis

aFrican
+easrern

CONTACT US

eya Spath
Event Manager

BROUGHT TO YOU BY
MOTIVATE

MEDIA GROUP

fXin@eo®

com #A haymarket
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EDMs WERE SENT OUT TO THE CAMPAIGN MIDDLE EAST, GULF BUSINESS,
WHAT'S ON DUBAI AND WHAT'S ON ABU DHABI DATABASES OF 60,000 SUBSCRIBERS
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Shortlist revealed for Campaign Big Global .
Awards
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SMC announces Amplify Forum for.
‘advertising industry.

‘OSN Group, Synamedia to launch

targeted advertising on OSNtv

o TikTok

TBWA\RAAD names Muriel
Lechaczynski as Chief Growth
Officer

000006 -

V=T 7X formerly Emirates
Post Group,spoofsthe

Load More
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DIGITAL BANNERS WERE PLACED ON CAMPAIGN MIDDLE EAST, GULF BUSINESS,
WHAT'S ON AND WHAT'S ON ABU DHABI 700,000 IMPRESSIONS WERE SERVED

Shortlist revealed for Campa[gnbig Global

1 AUGUST
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SMC announces Amplify Forum for | Lechaczynski as Chief Growth|
‘advertising industry Officer

‘.__.NE‘ y

OSN Group, Synamedia to launch

targeted advertising on OSNtv.

JTikTok

Star

LATEST IN THINGS TO DO

THELATEST
1SSUEOF
Campaign
Middle East |
ISAVAILABLE
ONLINE

DOWNLOAD NOW
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advertising Industry.
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this November

fee= Dubai this December

Level up: Marketers the boominespo
gaming

80 amating homegrown
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Reshaping restaurant marketingin | Marketing Game Changers 2024
MENAwithloyalty programmes | Mike Rich
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Global football and media firm
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Ads that work ashard as  Home of User Acquisition very.stay for Shape opinions with DMS
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Editor, Campaign Middle East

Happy reading!

Anup Oommen
Editor, Campaign Middle East

Al-powered influencers: Saudi Arabia's new
frontier for brand engagement
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Campaign’s Agency of The Year Middle East
Awards are back

| Ent

Deadline extended for Campaign Agency of the
Year Middle East
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2024 Agency of the Year: First wave of judges Campaign Agency of the Year Middle East 2024 New categories announced for 2024 Agency of the
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Rami Steis
‘Saatchi Middie East:

day,
‘That's how you bulid something real. effectiveness - It our North Sar.
“Thiscommitment o purpose drivesus o develop transformative

‘takiointo the year ahead?

everyday life.

‘Whetherthrough sustalnailyniatives o sl esponsitle
inthe months ahead?

campalgns, we are proving that purpose can be a powerful contributor
“good enough” L T A purpose; 03dd
formulaic, T
forgetabl. Crestiviy s beencommocitsd, an gences e i
playing
Botdic
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Marc Ghosn, CEO at Wavemaker MENA
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Tom Otton, CEO, Create. Group

we are here for the third year in a row is that come Monday morning.
it's back to work, focusing on building

with impactful, i
in the months ahead?
i i weall| tion of AL
i dowell to remember the centre.
of everything we do and that we mustn i i

Much of what we d
‘world whether educating, inspiring, or captivating aud.lencezbywzsvmg

a ‘may expect. Whilst there
ow ks s o fsAdeo here, thi
in2024? Ihal can't he result,
Ourteam has worked tirelessly over the past 12 months to in whi there.
deliver stellar products; from award-winning digital experiences to
producing content that really moved the needle, how Inyour andhowean
we deliver social. Tve enjoyed th ing Al into our
for our c partand process.
clients in the destination markcung!nase We'reatthispointtoday literacy hasnever high, and th savvy with
because we consltenty focus on change; ellsten and move fst every new generation entering the market. With the veil on marketing
mands, into roadly looking for candous, connection

to
cotnpetifive advantage. This proecss warks an a foundation of tisst
within our culture, everyone shows up knowing the person next to
them is ready to roll up their sleeves and help. Compound this across

and relatability. They also want
Solnasense, honesty and useexperience mmallykey We've never
‘more distracted, and we wasted so much time, going

lemumxmalke[hkedlumd:pecm] ings 10 happen.

. There's a space e s rvectve gl caplcotiar

ng the yearon a
igh ot The tam rosctsd to he challonges, ki
partnerships and brought on some really interesting new ones; we
delvered workat scales we ve never achieved before;ou digtal
Sl alone clocked over 45 per cent geowth this year. We
because of an immensely
taloite feam that hau wrked s hard this year, backed by client
believe in what have put their
trustin us time and time again. I'm incredibly grateful for both.

2024 will you

talieinto the yearatiead?

in our culture, remaining agile as we grow, and always being
RanEat e change are the keys to longevity in this market.
2) The segion's ambitions keep growing, as does the level of
competitiveness. This keeps us laser-focused on improving what we do
week in and week out. The second we take our eye off the bal, in this
rapidly changing region, is when we would get left behind. The reason

tinvolve us looking at a screen constantly
and hwmg notification anxiety: In pockets, we're waking up to that.

y
client retention?
Inthe region, it's never been more difficult to win work, and the

tougher. As for the key facets to securing and retaining work, well that
list starts with culture. It's people who win, build relationships and

not the agency itself. Ey Invest
in'your people, hire exceptional talent, stay hyper-focused on what
‘you are good at and be open to collaboration.

‘Whatare your agency’s New Year’s resolutions for 20257

Stay. o

do the best work of their lives, consistently. I's a big ask lm‘.lwewon‘l
always get itright, but if we can take more steps along that path then
we will find any other successes we may be hoping for.

26 campaign December 19,2024

Elie Haber and Johnny Khazzoum
Managing Partners, Fusion5

NDEPENDENT MEDIA AGENCY

in the months ahead?
There is i isi

the adoption of tech and AI solutions. However, it is crucial to laymn
alevel of responsibility on how this is done to allow the industry to

in20247
Winning the Independent Media Agencyofthe Vear award s a

without quality or creativity.
as crucial here. ‘Al'should
augment creativity, and not replace it. The industry also needs to
Alintegration tools

This oot e sl e S e o ot
innovative, data and result-driven strategies for our clients, pushing
eretive boundarls, and saylng ahead in 3 competiie Industy.

wnumlmem 10 nurturing Lalenl. and our ability to adapt and thrive in

y originality: that
drive meam‘ngiu.l audience engagement.

Inyour opinion, what do consumers really want, and how can
agencies help brands meet this need?

andscaps
achieverment but a eflection of Puslonss enduring mission to lead and
inspire in the media industry.

We priori diences of
alltypes, and through our extensive expostire to these insights, we can
confidertly stae that today's consumer seeks authenticity, value and

will you
take into the year ahead?

2024 has been a ive year for Fusions, and as lebs
this win, key learnings stand out.

First, innovation thrives on collaboration; our greatest successes
came fromleveraging diverse perspecilves across ourcllent
management and specialit te

Second, o etios of agilfty has braved to e caseutial i a ragidly

g ey adapting palzhay o s and teckreogy nsbie
usto stay ahead of the game.

mthheu
. Ultimately, i i icity and
mergingin an. element of storytelling o toster emotioma resonance
will b

client retention?

consistent communication, fuellmg innovation and ensuring
servicing, it is important

‘Third, results speak louder than promises;
mpact eamed us the trust o cients and recoition from peers.
Lastly, i i

securing client wi v atrhn
coreby having lsand chall

and having a true passion for nddmmng these hand-in-hand with your
client. Only s are we ‘with our clients’

fostering a growth mindset created a ww!rhmue team. These
insights will guide us greate: 02!

iq and the

's New Year’s resolutions for 20257

‘your successes over the past 12 months?
‘Words alone cannot reflect the importance of balance in our whole
existence, and notjust in our commercial succes:

‘With our 10-year anniversary in full swing, our resolution remains to
5 P h P

next 10 years by investing in our team and deepening our client
partnerships. Our ke resolution for 2025 focuses on. continuing our

esports.

lzclnmlngu:al leap u]mug. wertical expansion in acquisition and

s,
Purpose is what drives everything we do at Fusions, be it in
ith integrity, or investing in the:
development of our people.
Meanwhile profitsarca by'pmduclunhls purposeful work.Itis
through
partners, fuel i Bt inspire our oy exceed  experience, conversion

“This will unlock new potential in customer
and

tions in a competitive market.

trategies,

Wiy

A\
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Sgencies belp brands meetthis need?
Lara Arbid, CEO, Intiative MENAT e e oy et o e o el

= In2024,we pushed i eeiog

crat it

T i gt
Tnsostr i Records
i This
e s v vl
Imnwnn i
s 4 i » brng rsh, elevant ieas o e tabie. Our emphass on seamles
b Parership,provf wE e Invesed n thel ong 61 succes.
takelntothe year ahesd? r i
5004 iy
= e
Seaim )

unreleningfoous on outcomes.
Shead nto 3035 s n ways thatredeane industry sanars.
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Mike Khouri, CEO, Tactical per { ’ a ‘
T e have boencppeses they v bomn
2 this ward rflect theculmnaion o your eforts _ priersi p- di | 2 y

EXs
i

Something we canal b incredibly proud of 1  team.

takeinto the year ahead?

tobuild patnerships that st a long tme.

ke p— BEST AGENCY

peopi
R bulding elatonsti

inthe; with new partne, we im o deeply understand their business,

The! ing 0 quickly This leads t people e

w8 : — SAUDI ARABIA

vithow are your agency's New Year'sresolutions for 20257
ddvaueas cethe problem soersforthebrands e Sapleny MMS
parte i Thss s oty fil. Crestivity ndtechnologywillbe  setreon somons

01 bullding through 3025 and beyond.

Nael Halabi,

e yous
inyour countryin 20247
Zenith Ksh

¢\ ‘@ / =

ologi
ahigh returon iavestment (ROD.

driving substantial growth.

success. By consistently driving impactful, authetic cumpaigns,

bigas
indusey o your county thisyears ‘and long:term lient rlationships.
ia's marketing industry experienced a ignificant

-

inperformance ‘and programmatic advertisi

With the growing
offer

/ m\(\\‘

= , : T
'S b s amyg e e = i

and the country's expanding digiallandscape.
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PR / COMMUNICATIONS AGENCY

Jamal Al Mawed, Founder & Managing Director,
Gambit Communications

head:

Amﬁml intelligence is a slippery slope in the PR industry. Of course,

learn how to apply it correctly and harness its
potentia bt what s mostly happening now is people taking.

ing emails, press releases, generating plans and
even thinking of ideas. s a worrying trend as Al should replace

ow,
in 20247
It's a great way p up our record- shortcuts for writ
major includi basic tasks, not basic skills.
cent of our 100 per

major
ndemmchail}he( On:ullyal Viestern Digial and Eesilor umottica

Inyour opinion, what do consumers really want, and how can

Gron

d

hire mﬂw!nbull[aﬁshmnbmmquz in our office.

Ifwe look at our region, the last 15 months of the wars in Palestine,

Lebanon and now Syria have really made people re-evaluate where

they spend their money, what brands they associate with, and what
Ithas!

2024 will you also made people much more eynical
ulneimnmyeunlmsdr of media, and more intercsted in independent journalism, so we are
Weleamned the i adapting i i shifts. At the heart of all this is a commaon goal
real-time, jence distracti i in2024. of wanti alues that go over and above politics and
We've had the di T tical and profits, so need to help alues
financial is it id. i and now Lit d ‘what they are.
opportunities in the region, so naturally, consumers have lacked
all of that y
e targeting. client retention?
Team chemistry and a
happen. face rather thana video call as webalieve in the
mym mmnmmennﬂzmﬂ:’r strength of
Qur! but reract with clients, and i keeps'
that requi ine to work once you sign. In terms of retention, if you have a winning culture
with brands or people that don't fit our values, so the team never has  ingrained in the team then they will always try to supersede their own

towork on a client that might conflict with their cultural, religious or
even personal beliefs. We ensure that client-team discourse is always
healthy, and we invest heavly in team gzowth, team building and
outings. When you give up some of your profits in order to protect
your purpose, you win the trust and respect of your team and clients.

achievements, and clients want that energy rive. We will always
set our own bar higher than the KPIs we are given.

mmmwmmm resolutions for 20257
always put ¥ profits.

December 19,2024 campaign
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Kensho Mindful Communications
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n greater vaue.
from thecreativeabiity of the human brains and souls.n an Al-

OUTSTANDING e
WOMAN IN LR T
ADVERTISING

being balanced; et
Inthe months shead, the demand for balancing cost, speed and

speed sn't diminishing

in fact s accelerating.Heresthesiver
a it

bralwaves and game-changing ldeas. As automation steps up 1o

all key ingredients for whipping up a winning formula.

in the months ahead?

capabilites and collaboration that drive future readiness and
enduring brand succese foour clients. Connected capabi

class disciplinestod
communications and experir

hat does winning this award mean to yout
‘Approaching this award, I was iniially conficted. The idea
of needing  special acknowledgment for women instead of

wnd Tna:

Interact, an en.to-end connected data latform, and McCann Content

and

Someons rsppling with perfectioniam, he ntion of bing abaled
“outstanding only adds pressure. ¢, wha rly made tis avard

social, ine i
executions,rooted in real-ime data and technologies.

Their supportand enthusiasm made i special. underscoring hovw

McCann Worldgroup~ APAC o sk
ity
D v ookt [
inzoe
Thecesnodou th 2008 bsbeena sl yea MO anoue i - B o e ey Ve
i ooty oo sy ki
innovatior ng pioneering purp e
‘big brand st 12 months? " adrive rarimpmmmv. ‘while always showing empathy and
ooy s oted i e and v b et Tkt o exkpe: el eaderip Yt e craia e s s
i niohe earahesdr

‘Coveted Tialum s

- Organon's MisislDiagnosed,

Nationals Graduate Programme 1o nvesting into our talent through
significan o

e &= g Sy s i T Crows
s thecret ray g e Febehors Lt Eoh v my e oo et
mpact T e e =
Sesinesnd ey whichis ke T e
— bty ey
i e oo sra by 300,
ragse b, ™
Hrvigies trenginened n 20387
e ool Aot Grommshing g o203t boaess xfos Lvesting In cretvy nd dauptve

R mn

. e eneievin e et et e ]
enduring brands. ‘and make a lasting, positive impact on the world. and offering data-driven insights, frameworks, and consistency. e
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CREATIVE LEADER

2

Chief Creative Officer, Impact BBDO

hat does winning this sward mean to your

STRATEGY LEADER

e reglon: the best creatve team, the best brand partners,
and e bt poscle edersin

‘hat does winning this award meanto your
s fantastc valdtion from our lents and partners that
‘what we ae doing s worthy of being recognised and

isthe envr S
Impact BBDO aflame. Other than tht, s the tea's philosophy
‘o continuously produce bold work.

biggest supporters, including the one.and only Bassel Kakish along
with Bosho and Houds.

lesve ona igh
takeaway fromit? note eaiing o i gy of Sty ot o Corodn
Thereare
the MEN

na ow.Thisspeaks volumes about how consistntly Impact BEDO

gies
it

forefront o everything we do-

2 “Brin Your Lmposebl®for the UAE,one tha every sngle
person nthe agency took immenseprde n. This was a rliant

B
k. Workhardertan everyon e through e, ot and

abrand thatresuled inspectacular work.

“Theso princples re morethan srategis - they are commitments,

o
Sirategies trcagthensd 20247 - 5 -
e hrieta -~ -
Contin, 00 el rowing e whieh st o ey
i i
SO ; e g
Delng balanoed i the months tocomer —
pos
z
o ik c
= L%‘r 5 7
= brands and d, ity e proan 1d the
& Foabout
-~ % e ot R bt o
=

10s easy,but no one does it
a

Inatough world, the workwedo

‘weaffect not
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ACCOUNT PERSON

‘Business Director, One Team Stellantis,

ST
e e T W
o

vieaaent ofta ooepona et andchons e e

dingsonge rlaonships. i
S v

it full autonomy: Contimuously sving o lvtesandards,while
esingpeopehe way youvan tbe Tt e under gt

TALENT MANAGEMENT INDIVIDUAL

& TEAM

TBWAIRAAD

compromising on innovation o cratsmanship. I's sbout diving.

talent

VA\RAAD, i
‘where our people can do thebest work oftheir careers. This award

‘TEWA\RAAD, e believe increating work that goes beyond awards and.

‘authenticity, accountability nd the courage tolead by example.

business. Key strategies include:

esina human- ble-and
creativeway. Tools ke TEWA'sCollectiveAl go beyond efciency -

people based on real data and evidence.
- Cultural transformation: Inititives ke the ‘age

rogrammehave redefined our e o beier, honger
Courage, and collboration.
. Programmes ke ‘We Win, You Win'
have fostered satstaction, performance, and the atraction of
top-tertalent.

deadlines, has been my mantra. Most impor .
andp‘sﬂum ot thevworkand shwavs being bl sotion- =4
iened partne o bt s an cllcagues asbeen e bt fo o ndustry and uniquely it ourbusiness and our goals.
foundation of my success. °
indoneal he Mot onome Worllaces e reglon This
takeaway fromit? ‘people-first philosophy exemplifes
‘Winning Account erson of the Year tops the it but efore this deliverimpactfl work.
highligh
Busi
a Impactfl Key takeaway from t?
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ONLINE ARTICLE:
WINNERS ANNOUNCED

AOTY Snapshot: Create. Group on winning Digital
AQTY Snapshot: Fusion5 on winning Independent Agency of the Year 2024 AOTY Snapshot: Magna Global on winning
Media Agency of the Year 2024 ‘ Performance Marketing Agency of the Year
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Brand Experience Agency of the Year
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ONLINE ARTICLE:
WINNERS ANNOUNCED

AOTY Snapshot: Tactical on winning Independent
Agency of the Year

AQTY Snapshot: Ali Rez on winning Creative
Leader of the Year
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Campaign Agency of the Year Middle East 2024 = T =
winners announced AOTY Srapsot JenferFscheront

he
Outstanding Woman in Advertising of the Year win

AOTY Snapshot: MCN on winning the Best Place to
Work award

¥. a
A group photograph of the winners at Compaign’s Azency of the Year Middle East Awards held on December 12, = Mlll w-m lSL‘HlllﬂRSHlF'
2024, = .

AOTY Snapshot: TBWA\RAAD on winning Talent

AOTY Snapshot: Stuart Randall en winning
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Level up: Marketers discuss the boom in
esports and gaming
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amazonads Creative
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youdo results
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Discussing the need for partnerships

beyond transactions Is ESG understood in the UAE?
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Check out our latest
news and insights

Home of User Acquisition  Start with discovery, stay for ~ Shape opinions with DMS

DIGITAL BANNERS WERE PLACED ON CAMPAIGN, GULF BUSINESS AND WHAT'S ON

100,000 IMPRESSIONS WERE SERVED
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TOALL THE WINNERS

Saatchi & Saatchi Middle East - Farhan Siddiqui & Paurav Shah, Leo BUREAU BEATRICE
Publicis Groupe Burnett Middle East, Publicis Groupe
Wavemaker MENA Jack Morton MENAT

Mario Soufia & Nadine Essinawi,

GroupM MENA Gambit Communications
Publicis Groupe MENAT

Tahaab Rais,Publicis Groupe MENAT Fusion5 Advertising
Stuart Randall, One Team Stellantis,
Publicis Groupe Ali Rez, IMPACT BBDO

BigTime Creative Shop

Khalid Maina, Leo Burnett KSA, Bassel Kakish, Publicis Groupe MENAT |
Publicis Groupe Tactical

Middle East Communication Networks
Jack Wilkinson, Create Production (MCN) SOCIALEYEZ
Adrian Mutescu, Saatchi & Impact BBDO Cairo f _—
Saatchi UAE, Publicis Groupe L BBE I

Brodmann
Jennifer Fischer, Adpro& oLl
Publicis Groupe Middle East Create. Group

Kenshd Mindful Communications
Claudinia Harper & Majida Tabch, UM Qatar
TBWA\RAAD

Publicis Groupe - Zenith KSA VIEW ONLINE
Felicity Stokes, Maram Ali & A Fer ]
Katie Taylor, Grauph MENA Action Global Communications - UAE

BigTime Creative Shop
LPS Influencer Management Team,
LPS electriclime®
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WINNERS ANNOUNCED
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SOCIAL MEDIA:
WINNERS ANNOUNCED
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CAMPAIGNMIDDLEEAST
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campaignmiddleeast &
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WINNERS ANNOUNCED

~

C+QV

campaignmiddieeast Last week, Campaign Middle East
hosted it's third edition of its Agency of the Year Middle East
Awards, celebrating excellency in advertising, marketing,
media, and PR.

The night was filled with excitement, fun and most
importantly winners!

Link in bio for the entire winners lists.

#AOTYME2024
December 16, 2024
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Campaign Middle East

Campaign Middle East
13 Dec 2024 - & 7
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Congrats to Saatchi & Saatchi MEA from Publicis... See more Congrats to Wavemaker MENA that has been awar... See more
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WINNERS ANNOUNCED

Last night we champicned the outstanding achievemants of the
Campaign Agency of the Year Middle East Awards winners.

Congratulationa to our winners, highly commended and shartlisted
entrants, this year's calibra of work Is & trus testameant to the comntinued
progression of our industry.
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REGISTER YOUR INTEREST FOR 2025
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