campaign

BREAKFAST
BRIEFING

POST - EVENT REPORT
2024



' "THANKYOU

Motivate Media Group would like to extend our
thanks and appreciation to our sponsors for
what was a hugely successful series of breakfast
events that brought together the media and
marketing industries.
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We hope you enjoyed the events, and we look
forward to working with you in the near future.

Thanks again,
Motivate Media Group Events Team
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Sponsors’' logos were placed on all event
collateral, including but not limited to:
invites, photo wall, welcome boards,
outdoor signage and ballroom banners, etc.
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THE AGENDA
8:00 AM
Registration & Breaklast
9:00 AM
Welcome speech

9:05 AM
Chair’s opening remarks
g 9:10 AM
Keynote presentation: The evolution of OOH measurement
9:25 AM
Panel 1 — Outdoor advertising: ls it the most credible?

i 10:00 AM
Panel 2~ s the joumey fo programmatic

§ —‘% just as voluoble as the destination? =
g; ug i 10:30 AM -
1} - Smart fargefing in DOOH:
o e HwnssingAlhrEnmI:dmﬁsmg
11:00 AM
Panel 45 ing industry relationships and py

11:30 AM

Panel 5 - The region’s OCH.... the poth to further growth
12:00 PM

Closing comments
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8¢ CampaignMiddiegast  x [in] CampaignMe

Mmlwlh-nmnmnm.,

l (] I; |
| BREAKFAST __
BRIEFING

RBPT LY
SENEN
NFNSNE
Y Y

3
.




- EVENT
BRANDING

\\\\\\\

campaign

BREAKFAST
BRIEFING

NN

POPN
A

I
LTS




| 4

EAKERS

Moderator: Utku Hasdemir, PhD Richard Hartley
Vanessa Abi Faris Head of Digital Head of Paid Search
Performance Media Agency Lead MENA Nestlé MENA Publicis Media

Publicis Media - Zenith

Wassim El Jammal Marie Wattebled de Ducla

Head of Agency Development - MENAT Google Ads - Sales Lead - Retail, Travel, Government,
Amazon Ads Consumer goods & services
Google

Moderator: Neel Pandya Viral Patel Tamer Alphonse
Chief Executive Officer EMEA & APAC Head of Media Co-Founder & Managing Director
Pixis Stellantis MEA Digital Rocket

Ravi Rao Chris Solomi Waseem Afzal
Founding Partner & CEO Chief Digital Officer CEO & Founder
Turbostart MEA Omnicom Media Group Platformance

Aasim Shaik Helmi Abdalhadi Andrea Florence Lobo

Managing Director House of Gaming Director Digital Marketing Manager
LPS & Streamshreek Serviceplan Middle East Pizza Hut Middle East & Pakistan

Moderator: Ramzi Atat Siddarth Sivaprakash “Samantha Billingham
Ramy Mouganie Head of Marketing & PR - Asia Head of Marketing & Brand, Managing Partner
Client Relationship Director Pacific, Middle East & Africa Home Centre Evolution Group
Fusionb Lotus Cars Home Centre, Landmark Group
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Vikrant Shetty Bernat Cobera Vidiella
Head of Content Marketing Manager
GroupM MENA Perfetti Van Melle MENA

Moderator: CELET GET] Ziad Melhem Avinash Babur Milica Smudja

Walid Yared VP of Marketing Chief Marketing Officer CEO Director of Marketing
Chief Marketing Officer ~ Bayut & dubizzle CFI Financial InsuranceMarket.ae and Communications
Choueiri Group Al Qana

Moderator: Sean Gadsby Ashnee Thacker Andrew Hamblin Yasmine Al-Turk
James Harrison Head of Programmatic ~ Senior Account Manager ~ Chief Revenue Officer Advanced DOOH
Chief Product Officer BackLite Media The Trade Desk LDSK & Digital Supply Lead
BackLite Media GroupM MENA

Moderator: Hicham Auajjar Hammad Benjelloun Hugues Raingeard Beatriz Benedetti
Ghada El-Kari Chief Product & Services Co-Founder & CEO Digital Director Head of Marketing &
CMO Officer, MENA AiOO Havas Media Middle East  Innovation

W Group Holding GroupM BRF

T

Moderator: Atharv Ruparel Mai Cheblak Ghassan Kassabji

Sami Al Mufleh Head of Marketing Head of Corporate Marketing Chief Growth OfficeMVIENA and CEO - UAE
CEO Pan HOME Emirates NBD Impact BBDO Group

Hills Advertising
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Join us for an insighiful event focused on the OOH adverfsing sector n the Middle Eost, where industry leaders will
address the crifical need o fostr sironger parinerships o d
strategies to unlock significant impact for brands by increasing the share of OOH intheir media misx. Panelists vl

=

mutual growth and innovation. Experts will share

olso highiight the need for data-driven decisionmaking and pos-campaign mbily analysi.

REGISTER YOUR INTEREST TO ATTEND

REGISTER HERE

7
HYPERMEDIA

FIND OUT MORE

5

. SEVENTH DECIMAL

58 CAMPAIZA September 30, 2024

MOTIVATE

MEDIA GROUP

Be heard, Be seen, Be felt

BSA

Dubai, Dubai Media City, Media One Hotel,
Office : 3206 63207
04575 6548, POBox 29797

infoablueshieldadvert.com

weawblueshieldadvert.com

BY SURNAME
Ramey Abouchacea Prosdent -Modia Pracice darisu MENA
‘Ahmod AlSabhat CEO, MBC Meda Solutons (MS)

PauinaRady Ragional Mansging Director and Ciat Laad GrousM MENA
D Richa,Chalrman, 8300 Erope,MiddeEastandAfica

Mamoon Shai Presdent MENA, APCO.

‘Ammar Shara Founder and CEQ, Vil Commuricaions.

FabloSioa, Mansging Dector, HavasCreative MidlaEast

Dana Tai, Managing Deocior, Haas Red M East

Houda Tohme,CE Havas Modia Middi ast

Tory Wazen, OE0,Publci Modla Middi st

Habib Wb, Chairman and CEO, W Group.

BY COMPANY

dotsu MENA -Rarmay Abouchacra,Posidont - Meda Pracica
Grouphd MENA-Amar e, CEO.

RRELSEASEERRERER

Hatas Creative Midl st Fabio Shves, MansgingDrsctor
Haias Mad il Est - Houda Tohme, CEO

PRERRR G RIR BEEREERB B854
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BRSIéIL:JIEllG A =
2024 J
MEDIA )

AND

MARKETING

Join us on 17 October at the Sheraton Riyadh Hotel & Towers to be an active part
of top discussions on Saudi Arabia's sports investments, the business of entertainment,
‘and find out how the future of digital and social media are shaping up in the Kingdom.

TICKETS ON SALE

ul

BOOK HERE

FIND OUT MORE

L

#ADschotars

FUSON  MMS

medd @ seeoTac @
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EDM

EDMS WERE SENT OUT TO THE CAMPAIGN MIDDLE
EAST DATABASE OF 20,000 SUBSCRIBERS

@ Cumpaign | v, campaign -,
sampaign — L ..,..::f' 5 — [— RAING —l AR
® ke S : THE FUTURE IS NOW ] g
TICKETS ON SALE :
RAMADAN ADVERTISING - TS FIND OUT MORE
MEDIA AND MARKETING

e

FIND OUT MORE
% @

Dear Vivian,

Campaign Breakfast Briefing brings you a morning fuelled by insights from industry executives
shaping the industry. This year our carefully-curated agenda is aligned with key marketing
developments and progressive ideas adopted by leading brands and agencies. From industry,
product and consumer perspectives, industry experts will provide advice that will help focus and of ghel advesieing o

HOSIC S48 Bvertang N Te Mosem era

prioritise your New Year strategy. Secure your spot today and stay ahead of the game!

The Agenda

JOn U8 837 IPSPIAS SCUISC
Ieabiabie MUGHES Irto e .

e SesuOns WS New 100

onest busness cnasenges.

08:00am: Registration & Breakfast

9:00am: Welcome speech by Nadeem Quraishi, Publisher at Campaign Middle East
9:05am: Chair’s opening remarks by Justin Harper, Editor at Campaign Middle East
9:10am: Keynote presentation: TBC

9:30am: Panel 1: Marketing during Ramadan

10:00am: Q&A's

10:05am: Panel 2: Successful campaigns: Inspiring ideas and creative excellence 10.000m: OAA

10:35am: Q&A's
10:40am: Closing comments by Justin Harper, Editor, Campaign Middle East

10:45am — 11:00am: Networking session

For more details and partnership opportunities, please email Campaign’s
YOU WILL RECEIVE AN EMAIL WHEN TICKETS GO ON SALE

Publisher: nadeem@motivate.ae

TLDR

C n Breakfast Brie 2004: The Futun
Please note the programme is subject to change. e D s L

REGISTER TO ATTEND

YOU WILL RECEIVE AN EMAIL WHEN TICKETS GO ON SALE.

easam: OAAs o
16 580m: Cions Campaign Mode East Team
Waode Esnt

11:90:12:00pm: Netwe THANK YOU TO OUR PARTNERS

TLDI
Campaign Breakfast Briefing: Ramadan Advertising & The Year Ahead for Media and Marketing
Venue: Grand Plaza Movenpick, Media City (Goo; link)
Date: Friday, February 2
Time: 8 - 11am
CONMECT WITH US PRESENTED BY
Regarcs, fXin®6 ¢ @®
Campaign Middle East Team
MOTIVATE
CarrpaigrME com  SCampaignBreshts MEDIA CROUP
CONNECT WITH US PRESENTED BY [ ]
M —
fXin@@G )
MOTIVATE O TIVATE
C com MEDIA GROUP CampaigaME.com #Campaignliresthe M EDIA GROUP
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Dear Priva,

11:30am: Panel 5: The region’s OOH...the path to further

The tickets for Campaign Breakfast Briefing: OOH 2025 a growth

now on sale

1f OOH advertising s on your radar (and i
¥ unity to deep dive into the strateg
Dew Friva trends that are shaping the space.

As OOH continues to e

your chance to be a part of the la

advertising in the region

ot gVNg you a #02 wha! e Camoagn Breastast Breteg
of Horra 2025 wil entad. WM 1008 MOr0 S16n00N- 0ty than a
ot

AN Zayed Road. 1vs event is one o Moderator: Maud Speak:

Join a room filled with professionals who are pushing the
boundaries of what's possible in outdoor advertising

er: Stavroula Speaker:

Kalogeras, ansour

MBA Programme  Wehbeh, Client
irect Directe

Seventh Decimal Talon Outdoor

AGENDA

08:00am: Registration & Breakfast

09:00am: me speech by Nadeem Quraishi, Publisher,

« morming coies for Friday, 22 Novermber 3t the Campaign Miadie East

. 20 COrm® DIENed § 9:05am: Chair's opening remarks by Anup ommen, Editor,

2 Seyals and come prepured & Campaign Middle East Speaker: Eamon  Speake:
Salam, ManHawkins,
f 5 lanaging Direx

Chief Operating “Billups
Elevision
12:00pm: Closing comments by Anup Oommen, Editor,
Campaign Middle East

08 00am: Regntration & Breaktast Inyesiment

Grouph MIENA
09.00am: Welcome speech by Nadeem Quealshi, Publisher, For partnership and sponsorship opportunities, please email
Campaign Midsle East Nadeem Quraishi at Nadeem @motival or Tarun
Gangwiani at Tarun.Gangwa

1: Outdoor advertising: Is it the most

09:05am: Chair's opening remarks by Anup Osmmen, Editer,
Campaign Midsle East

- I::'“ "'m 080 proseatetion: The evelstion of OO THANK YOU TO OUR PARTNERS
Speaker: Nihal Diab, Iovestrant Mansager, GeocpM MENA
han, bur, Gold Sponsors
VP of Marketing, e
Bayut & dubizzie

ahar

OF 30am: Panel 1| Outdoor advertising Is it the most credibie ¥ . 0"<:n’k
Moderator Anup Qommen | = Carrpagn Made |t nsuranceMarket.ae
Spashars: TOA " RIS Broces  ocameoin
10.00am: Pasel 2 The rele of cutting-edge technology en OOH
Speshers

anel 3 Senart Targeting in DOOH: Harnessing Al foe
Impactiul Advertis!

Moderator: Ghada El-Xan, CMNO

Speakery TEA

Speaker: Milica » H US PRESENTED BY
idja, Director 5 5
of Marketing and

Communications, f Xin@® ¢ ®
Al Qana

2: Is the journey to programmat
the destination?

11.00am Panel 4 Sweng™ening industry relationshipgs and
PATINreNps

Maderator: Hida Momani, Genaral Manager. Hils Adverisrg
Speakary: THA

[CampaignME.com  #CampaignB m(o)ll(};‘A(,EEp

\ J value your privacy. You ha elved this emailer because yx
=3 have subscribed to Newsietter at CampaignMe.com or other pariner
(=] mailing lsts. Need more information? You can contact us at: Motivate
11:308em Panel §: TEA Y p L
am.

Media Group, PO Box 2331, Dubal Media City, United Arab Emirates.
fou can always unsubscribe from our mading list, by clicking
on unsub

12.00pm: Cloaing comments by Anep Oommen. Editor, Campaign
Mdde East

es  Speaker: Sean  Speaker: Andrew
Harrison, Chie Hamblin, Chie
Product Officer, profiead ol e

Backtka Meda BackLte Media

=y

Fot Sanmmrng @d sgonscnlip (oootintes. Shaase emal hadeen
Ourmw at Nadeenit=ol v ¥
Tarwn, Gang Speaker: Ashnee  Speaker: Yasmin
Thacker, Senior  Al-Turk, Advanced
Account Manager,  DOOH & Digital
The Trade Desk Supply Lead,
GroupM MENA
10:30am: Panel 3: Smart Targeting in DOOH: Harnessing Al

for Impactful Advertising
peakers to be announced

Rogards
Campagn MoSe Eavt Team

Moderator: Ghada Speaker: Hicham  Speaker: Chris
f

El-Kari, CMO, Auajjar, Ch olom
W Group Holding  Product & Se C'bif,ﬂé%‘ﬁ?'«ém
Officer, MENA, o M
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East
11:00am: Panel 4: Strengthening industry relationships and
partnerships
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Moderator: Sami  Speaker: Mai  Speaker: Beatriz
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DIGITAL BANNERS WERE PLACED
ON CAMPAIGN AND GULF BUSINESS
WITH OVER 600,000 IMPRESSIONS
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DATE: Feby 2,2024 # - ] V4 = DATE: April 19,2024
® [campaign | RAMADAN ADVERTISING  SPEAKERS = & 7 [ campaign | MARKETING (= CET ‘
L] BREAKFAST & THE YEAR AHEAD FOR TIME: 8:00 AM 3] BREAKFAST LI TIME: 8:00 AM
— hklérlNG I AN NOU NCED VENUE: Grand Plaza .o BRIEFING 2024 2 VENUE: Taj Jumeirah Lakes Towers
= 89  Mdvenpick, Media City b
- DATE: April 19,2024
L, m:anmmgn MARKETING _ & —
- B[] BREAKFAST [] a TIME: 8:00 AM
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DATE: September 6, 2024

[*—“H " campalgn TIC KETS TIME: 8:00 AM
i BREAKFAST " 2]
2 VENUE: Grand Plaza Mévenpick,
€ BRIEFING O N SA LE Media City Fin:s
[@ DATE: September 6, 2024
e : Grand Plaza Mévenpick,
& BRIEFING ey Py
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HOME 2025

DATE: November 22, 2024
TIME: 8:00 AM

VENUE: The Westin Dubai
Mina Seyahi

OUT OF

)STREET SMART BRANDING

camyj
BREAKFAST
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HOME 2025

i

DATE: November 22, 2024
TIME: 8:00 AM

VENUE: The Westin Dubai
Mina Seyahi

Gold
Sponsors
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Anup Oommen Happy
Editor, Campaign Middle East Anup Gommen

Editor, Campaign Middle East

Should we kick creatives out of leadership
”d the boardroom? Campaign Middle East launches 2025 Themes
Survey
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Time to get excited. Campaign Breakfast Briefing
Marketing Strategies event is here!

campaign
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MARKETING

2024

April 26, 2024 Grand Plaza Mévenpick, Dubai Media City

A4

EVENT MARKETING

ARTICLES

Tickets out now for Campaign Breakfast Briefing:
Out of Home 2025

campalgn

E AT
BRIEFING

JT OF HOME 2025

L=

STREET SMART BRANDING

DATE: Movember 22, 2024 TIME: 800 AM VEMUE: The: 'Westin Dubai Mino Sepohi

| CUSE

T
BREAKFAST
BRIEFING
OUuTOf ¥y 1€ 202
GO BIG ) HOME

vent on Gamin,

he date for April 26th morning, to learn more about the latest trer

imited seats available. Don't
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4:409 wil4c @

4:409 wlac @ 4:409 al4c @

< CAMPAIGNMIDDLEEAST

CAMPAIGNMIDDLEEAST
Posts <

CAMPAIGNMIDDLEEAST
Posts < Posts
campaignmiddleeast

campaignmiddleeast

- O 0F AAME2025 : e
IS5 0 R 953 il e " n"]’ ﬂF"nMF ?"’5 :
OF HOME 2025 0UTOFAME2025

)STREET SMART BRANDING

1]}

—_ SMART TARGETING IN DOOH: HARNESSING Al FOR IMPACTFUL ADVERTISING

Q

DATE: November 22, 2024 TIME: 8:00 AM VENUE: The Westin Dubai Mina Seyah

DSTREET SMART BRANDING

STRENGTHENING INDUSTRY
Sommrt RELATIONSHIPS AND PARTNERSHIPS

Ghassan Kassabji
) chier arowTH oFFiceR MeA aND CE0- UAE
Impact BB0O Group

QUTOO0R

F-sevemoeem  Viola MOTIVATE

HYPERMEDIA EDIA GROU

7 sevoumocen Fossewmosenn Viola MOTIVATE

HYPERMEDIA

HYPERMEDIA

©C2QV W OsQ VvV W ©C:sQ VY

campaignmiddleeast Tickets are selling out fast for the campaignmiddleeast Meet Panel 3: Smart Targeting in campaignmiddleeast Meet Campaign Breakfast Briefing: Out
Campaign Breakfast Briefing: OOH 2025 event, which will DOOH: Harnessing Al For Impactful Advertising at the of Home 2025 speaker Ghassan Kassabji, Chief Growth
Wwitness some of the region's top OOH subject matter... more upcoming Campaign Breakfast Briefing: Out of Home... more Officer - MENA and CEO - UAE, Impact BBDO Group... more
November 14 November 19 November 21

campaignmiddeeast

campaignmiddleeast campaignmiddleeast

campalgn

Bi FAST
o EREFIC A e
cemiive sare idsad i sasasane il sk iiMmilin asaw

@ Q ] D Q ®

4:4249 all 46 @ 449 all4c @

< CAMPAIGNMIDDLEEAST

CAMPAIGNMIDDLEEAST
Posts <

Posts

campaignmiddieeast campaignmiddleeast

campaign | THE FUTURE
campaign BREAKFAST
BREAKFAST —  BRIEFING i
BRIEFING

PANEL 2
HOW Al CAN HELP DIGITAL MARKETEERS
IMPROVE PERFORMANCE

@ e @ et @ 3
\ V‘W DATE: September 6, 2024  TIME: 8:00 AM

| VENUE: Grand Pluza Mévenpick, Media City |

€

DATE: September 6, 2024  TIME: 8:00 AM  VENUE: Grond Plaza Mévenpick, Media City

MOTIVATE
MOTIVATE = 2

MEDIA GROUP
MEBIA GROUP

QsQ VY A C2Q vV W
campaignmiddieeast The Future is Now Breakfast Briefing

campaignmiddleeast Meet Campaign Breakfast Briefing's
will be held on September 6, at the Grand Plaza Movenpick,

Panel 2 speakers who will focus on how Al can help digital
Media City at 8 a.m... more marketeers improve performance... more
Aug September 2

campaignmiddleeast campaignmiddleeast

campaign

| BREAKFAST __|
BRIEFING




11:26 N all T @)

< CAMPAIGNMIDDLEEAST

@ campaignmiddieeast &

O Q Ve Al
campaignmiddleeast Panel 3 at the Campaign Breakfast
Briefing:Out of Home 2025 discusses Smart Targeting in
DOOH: Harnessing Al for Impactful Advertising... more

November 22, 2024

L campaignmiddleeast &

i 3

11:30 ull T @)
< CAMPAIGNMIDDLEEAST

O1w Q Vs Al

campaignmiddleeast The first panel at
#CampaignSaudiBriefing sees experts explore the changing
Gen Z demands and trends... more

May 30, 2024

C campaignmiddieeast &

Ox Q V1 Al
ignmi # iefing kicks off in

full swing with networking, followed by opening remarks by

Publisher Nadeem Quraishi and Editor Justin Harper... more

May 30, 2024

C campaignmiddieeast &

11:318 all T @)
< CAMPAIGNMIDDLEEAST
impaignmiddleeast & ;

Giulio Cercato - Easy Love (Reels Sound- Listicle)

11:28 2 all T @)

< CAMPAIGNMIDDLEEAST

campaignmiddleeast &

Oe Q V1 Al

campaignmiddleeast “Change is the only constant and it's
happening at a 100 miles an hour. When change comes, it
brings new opportunities with it as well," said Wassim... more
September 6, 2024

@ campaignmiddleeast &

Kfast Briefing was jam packed with
htleadership content, insighful... more

0O06»

Copy ink

11:28 2

campaignmiddieeast &

OCeQ V

campaignmiddleeast Panel 1 inspired great thoughts about
how Al can be integrated into holistic searching... more

September 6, 2024

campaignmiddieeast &

CAMPAIGNMIDDLEEAST

2

SOCIAL MEDIA UPDATES
AT THE EVENT

11:26 N all T @)

< CAMPAIGNMIDDLEEAST

campaignmiddleeast &

QuQ V1 Al
campaignmiddleeast The Campaign Breakfast Briefing: Out
of Home 2025 - Street Smart Branding has officially begun.
We've got the morning packed with great insights into... more
November 22, 2024

@ campaignmiddleeast &

BREAKPAST

BRIEFING.

- OUTOEHME202S,

~ )STREET SMART BRANDING

)] Q

D320:20
oS
03203220
oS
oS

L]

| .I
| BREAKFAST _|
BRIEFING




§ POST - EVENT COVERAGE

ARTICLES

Campaign Breakfast Briefing: Digital ads, Al,
search trends dominate discussions

e is nows event was held at the Grand Plaza Mdvenpick in

BREAKFASI
BRIEFING
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POST-EVENT COVERAGE

ARTICLES

Compaign Breokfost Briefing: Marketing Strategies 2024: Gaming,
content and brand loyalty
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Campaign Saudi
Briefing: Media
and Marketing

The event turned the spotlight
on long-term brand strategy,
storytelling and human creativity.
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Awrap-up of the Campaign Breakfast Bricfing: The Future Is Now event that
was held at the Grand Plaza Mévenpick in Media City on Friday, 13 September.
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