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KEYNOTE SPEECH: AN OVERVIEW OF THE
LEGAL INFRASTRUCTURE AROUND PR AND
COMMUNICATIONS IN THE REGION
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Stand out

Getty Images offers unmatched depth, breadth and quality
of content to help your communications truly stand apart.
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PETER DEBENEDICTIS JOE AKKAWI DANISH FARHAN SUNIL JOHN
CMO, MIDDLE EAST MANAGING DIRECTOR FOUNDER & CEO PRESIDENT
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ETISALAT ARCHITECT - EMEA COMMUNICATIONS
ORACLE EMIRATES INTEGRATED
TELECOMMUNICATIONS
COMPANY
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SARAH LONGBOTTOM LUDMILA YAMALOVA ALEX MALOUF FIONA ROBERTSON
DIRECTOR OF STRATEGY FOUNDER AND MANAGING ~ CORPORATE COMMUNICATIONS SENIOR ASSOCIATE,
& PLANNING PARTNER - INDIAN SUBCONTINENT, TECHNOLOGY, MEDIA AND
CICERO & BERNAY HPL YAMALOVA & PLEWKA MIDDLE EAST AND AFRICA TELECOMMUNICATIONS
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KHALED ISMAIL HAMEED YOUSUF LISA WELSH DANICA SEBESTOVA

VP COMMUNICATIONS - YOUTH MEDIA COUNCIL MANAGING DIRECTOR, PARTNER
EUROPE, CENTRAL ASIA, MEMBER REGIONAL OPERATIONS, MENA; SQUIRE PATTON BOGGS
MIDDLE EAST & AFRICA REGION MEPRA EXECUTIVE BOARD
TETRA PAK (THE MARKETING MEMBER
SOCIETY CHAIRMAN) HILL+KNOWLTON STRATEGIES

K

MOHAMMAD FATTAL MOKTAR LARBI ETIENNE TREMBLIN
FOUNDER & CEO HEAD OF GROWTH HEAD OF MEDIA SOLUTIONS
ALFAN ALFAN EMERGING MARKETS EMEA -
TALENT SOLUTIONS
LINKEDIN

RASHA FAWAKHIRI PROFESSOR MARTIN KHALED GHORAB AUSTYN ALLISON
HEAD OF SPRAGGON THE RELATIONSHIP ARCHITECT EDITOR
COMMUNICATIONS - ASSOCIATE DEAN OF CAMPAIGN MIDDLE EAST
MIDDLE EAST & NORTH ACADEMIC AFFAIRS
AFRICA REGION MOHAMMED BIN RASHID
TWITTER SCHOOL OF GOVERNMENT
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THE STATE
OF CHANGE

Dear Amntha,

Why does “Marcomms360° sound familiar? Is It because you came to the inaugural
event last year and were blown away by the speakers, the ebate and the networking?

Orl becausoyou ishyoud como long as yearand navo spot haast 10
months muttering to yourself about how you'd have hated it anyway and had mt

more fun In the office filng your expenses - who needs a stupid conference anyway d
Or s It just because of the catchy tite?

Well nows your chance to sign up for this year's conference. Produced by Campaign

Middle East and featuring a fantastic line-up of speakers from within the industry and
without, s going to be amazing.

‘This year our chosen topic is The State of Change’, and we are looking at how the
marcomms world s evoiving around us.

Do you want to know how to deal with social media influencers and get the best bang
for your buck without breaking the law?

What about artiicial intelligence? Data science? Things that beep and whirr and only
milennials understand'

O do you want to see a relationship coach?

Or maybe you'd rather just spend the day hanging out with the leading lights in PR,
marcomms and beyond. You know, siting at the back passing rude drawings to one
another and making snide remarks?

Allthis s there for the taking.

Click here to register

You'll Kick yourself f you dont
We'll se6 you at Marcomms360.
Interested in partnering for the event? Get in touch with us!

Follow us for the latest updates:
marcomms360.campaignme.com

Platinum Sponsor

CICERO & BERNAY

THE STATE
OF CHANGE
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THE STATE
OF CHANGE W
P

Dear Amrutna,

With o unti Marcomms360, tickets.

The best networking opportunity of the year.

the game knows. keepin
provide a forum Key

PR, from all over the GCC and further
afied
Achance to pick up key insights.
From regional the

finost expertise

sharing advice. insight This year,

spoakers from: Microsoft, Du, Googlo, Facobook, Oraclo, Arab Youth Council,
VLLaw, Cicero and Bernay, MEPRA and many more.

A two-pronged agenda.
The focus ofthis year's conferenca is The State of Change, and two areas of change
in particular: reguiatory and technological. There wil be keynotes, panel discussions,

topics ranging from Al the
region's legal infrastructure around PR and communications to talent retention and
acquisiton.

Marcomms360 — The State of Change
Venue: Fairmont, The Paim

Date: Thursday, Decomber 6, 2018
Time: 8:30am

Book ticksets now.

Don'tforget, the whole day is cheaper than a business lunch (and includes lunch and
breakfast)

Kind regards,
The Campaign Middle East team
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Dear Amutha,

We've got in PR, marketing a
insight and inspiration at Fairmont The Palm on Thwsday, Docamber , 2016

tickets now, before and
breaidast, as well breakout
stroams, side chats and more.

ok tickots now

Here are just a fow of this year's unmissable discussions:

Trends report: How icatic ponding
Fourth Industrial Revolution.

Microsoft's CMO, Peter DeBenedictis expiores how as
more and more devices are bacoming more and more
connected, how s an always-on culture affecting
communications? From influencer strategy to
programmatic advertising, we look at how marketers are
reaching al the rght people n althe rght places.

the legal inr d PR and
communications.

T LvLaw's Ludmila Yamalova looks at current and new
legislation governing the industry. From Europe's GDPR
1o the UAE's new influencer regulations, what rules.
shuld maratas b olawing, nd how can they usa
the o their advantage’

The art of war and peace.

Khaled Ghorab, known professionally as The
Relationship Architect, and Professor Martin
P

- jon, associate dean ic affars at the
Mohammed bin Rashid School of Government, ask
3 what the commurications industry can lear from

marriage counsellors and martal artsts, in a session
thatis guaranteed to be unlike any ther approach to
g and communications that you have ever

The Ca'wa\gn Middle East team

Book tickets now

x

marcommsg i
campaigh

THE STATE % E
OF CHANGE Y

Dear Amrutha,

Produced by Campaign Middle East and featuring a fantastic line-up of speakers
from within the industry and without, Marcomms360 is the marketing conference
of the year.

Book your tickets today for AED 360 and be a part of our full day conference!

Do you want to know how to deal with influencers to get the best bang for your
buck without breaking the law?

We've got you covered.

What about artificial intelligence? Data science? Things that beep and whir and
only those millennials understand?

Again, that's in the bag.

Or do you want to see a relationship coach? This is probably none of our
business, but we've got your back there too, just in case.

Or maybe you'd rather just spend the day hanging out with a load of the leading
lights in PR, marcomms and beyond. You know, sitting at the back passing rude
drawings to one another and making snide remarks?

Al this and more s there for the taking,

And with our early bird offer, all this is yours for just AED 3601

That's less than a business meal, and we'll even throw in lunch for free.
And breakfast.

And coffee.

What's not to love?

S0 go on and register your interest to buy tickets now.

You know you want to.

And you know that if you don't we'll hike the price soon to the regular rate and
you'll wish you'd saved that cash now.

Click here to buy tickets

Marcomms360 — The State of Change
Venue: Fairmont, The Palm

Date: Thursday, December 6, 2018
Time: 8:30am

‘You'll kick yourselfif you don't
Welll see you at Marcomms360.

Kind regards,
‘The Campaign Middle East team
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Dear Amrutha,

Two days left for the marketing conference of the year.

We are gearing up to know what's next in the future of Marketing,
Communication and PR at Fairmont The Palm on December 6, 2018.

f MArcommss
marcommss . 2
campaigii
campaigh
We've got experts and industry leaders from Microsoft, Du, Etisalat, Oracle,
Tuitter, Linkedin, P&G, TetraPak, C88, MEPRA and more speak about
everything from technology to regulation and the state of change.

THE STATE 5 THE STATE
OF CHANGE %@@, OF CHANGE
A

£
“ Book i

Dear Amnutha,
Dear Amrutha,
S —— (1
Technology is changing the way PR and communications function. What does those changes.
the future hold for us?
We've got the absolute best in legal, PR, marketing and communications coming .
We've got the absolte best in technology, PR, marketing and communications 1o share advics, insight and inspiration at Fairmont The Palm on December 6,
coming to share advice, insight and inspiration at Fairmont The Palm on 2018,
Docember 6, 2018. 3 J
Make sure you snap up your tickets now, before they are sold out. They are only Poter DeBenedictis Ludmilla Yamalova Abdulwahed Juma
Make sure you snap up your tickets now, before they are sold out. They are only AED 460 and include lunch and breakfast, as well as access to s d  HPL Yamalova & Plewka DMCC Emirates Integrated
AED 460 and include lunch and breakfast, as well as access to the conference’s keynotes, breakout streams, side chats and more. Afica Founder and Managing Partner  Telecommunications
keynotes, breakout streams, side chats and more. cmo 2:’:;13“5
Book tic - — - -
Book ticksts now
i
Here are just a few of this year's remarkable speakers from our second session - = s ‘ »
Tronds, challenges and best practices 1
Here are just a fow of this year's remarkable speakers from our first session - > o
Trends, challenges and bast practicss - e v
¢ a - A - AN > %,
~ 4 , = Alex Malouf Khaled Ismail Sunil John
Procter & Gamble Tetra Pak (The Marketing ASDAA BCW
N g Gorporata Communications - Socity chalrman) Prosident
& Middie 3
) Eastand Africa Gentral Asia, Midle East &
y (- fca Region

f h Ludmilla Yamalova Alex Malouf
HPL Yamalova & Plewka Proctor & Gambla A Tamimi
Poter DeBenadictis Joe Akkawi Danish Farhan aing
Microsoft iddie East and Paz Marketing Xische & Co Partner Indian Subcontinent, Middle  Technology, Media and
Managing Director Founder & CEO Eastand Afrca Telecommunications

; - =

> Noha Melissa Zaidi Kristoff Copmans Etionne Tremblin
u Omnicharnel Lead Oracla Linkedin

] pal Head

Transtormation Architect  Emerging Markets EMEA -
EmEA Talont Solutions

5
%

-
— Khaled lsmail Hameed Yousuf Lisa Welsh (MEPRA)
Sunil John Noha Ziadi Kristoff Copmans Tetrapak (The Marksting  Youth Media Council Member  HillsKnowiton Strategies
ASDAA BCW Etisalat Oracle Society chairman) Managing Director, Reglonal
President Head of Digital Omnichannel ‘Senior Principal VP Communications - Operations, MENA
Transformation Architect Europo, Contral Asia, Middle
EMEA East & Africa Region

= .f- Rasha Fawakhiri Danish Farhan Lisa Welsh (MEPRA)
V. Twitter Middie East & North Xische & Co HillsKnowtton Strategies
<y Afica rogion Founder & CEO Managing Director, Reglonal
Head of Communications. Operations, MENA

Sarah Longbottom
Cicero & Bemay
Dirctor of Srategy & Planing

Danica Sebestova

2
(e I e ]
o I ] A
The Campaign Middie Eat feam Kind rogards, A& oy
The Campaign Middle East team Senior Assoclate, Technology,

Telocommunications
Platinum Sponsor

@ ccsrossemay

@ CICERO & BERNAY Kind regards,
Associate Partners ‘The Campaign Middle East team

Associate Partners.

ORACLE  gettyimages &XGES ,> » Piatinum Sponsor
/

offan ORACLE  gettyimages &XGES
Venue parner Flower partner Presenteaby alfan @ ICERO & BERNAY
~ Vorue partner Flower patner Prosonnd by
Sairmont e Mo Rssociae Parners
THE P 7 MOTIVATE
(O%mvﬁ I]S MEDIA GROUP
ORACLE gettyimages &XGES ,’
[ —— If
‘campaignme.com " o - afan
Follow us for the latest updates: Venue pariner Flowar partner Prasented by
P——
A . MOTIVATE
Sormer S MOTIVATE

Follow us for the latest updates:

campaignme.com

Platinum Sponsor Associate Pariners Venue Partner Flower Partner Presented by

MOTIVATE

MEDIA GROUP

CICERO &BERNAY ~ORACLE gettyimages &£%GES » @%;mwﬁ

alfan THE PALM




PRE-EVENT
COVERAGE

WEB BANNERS

CHANGE

MOrCOMMSE % ¢-vecemasre201s &
campaign %,. FAIRMONT THE PALM :;&'

THE STATE OF CHANGE

marcommsg
campaigii

MMSE
campaign

CHANGE

TARMONT THEPALI

marcommesg
campeigi

BUY YOUR
TICKETS NOW

LATEST

GULFBUSINESS GULFBUSINESS
= ooa
morcommst
.\ THE STATE
< OF CHANGE

operty pr
Q335 UAE job growth

‘Dubai property prices down o
slows - central bank
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7.4% in Q3 as UAE job growth’
slows - central bank

Dubai property prices down
7.4%in Q3 as UAE job growth
slows — central bank
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7.4% in Q3 as UAE job growth
slows - central bank
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RADIO

<Dramatic> - Tele-shopping commercial style \

Are you working in Marketing communications?

Are you trying to make sense of ...

Artificial intelligence?

Data science?

Things that beep and whirr and only millennials understand?

Attend Marcomms360 to master the changing industry

<Regular>
Join us on December 6, 2018 at Fairmont, The Palm

Marcomms 360 powered by Campaign Middle East.

Log on to campaignme.com and register for Marcomms360 today! /
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medal

Campaign Middle East & GCampaiont/
A amazing lineup of speakers announced for SMarcomms360 incl Campaign Middie East EET| Q ‘Alex Maloul SCMP Chart PR @ @alex_malou - 30 Nov 2016 v

@Microsot @LudmiaYamalova @Xische @Du @ATTamimiCompany @CampaignVE , as |
URE.
@Linkedin @Asdaabow @Etsalat GCiceroandBarnay GOracke Aftara succsasiul naugural Mercomme3e0 confarsnce in 2017, we are arcomms360.campalgnme.com/cs
bringing the event back bigger and better this year.
. We wouldlie your input to make sure that it s even better, and would

soprecia o king s mimses o i i shrt ey sbotwhat

you would like 1o see more o or less of.
mage torthe sy foryou. S g oy

e L v with your answers. Tellus what you want, what you dorft want,
. . O Thats 2 wrap for the ¥ e s e s o indog Yo had rom st ea 1 youwere s 1o ot 1 you v o s

: heFuue hy) and what you want o see tis year.
0 our sponsors @OMS.cg, Ofesghtcoto, OMMPWORL Tharks for your me, do reach aut tous i you wish t partnr with us

and hope to see you at the event!

@CampaignE - 5 Dec 2018 .
Compaian Midlie East© SCampagnive -5 002018 = Only 1 day o got
O Oriy 1 day o, alodsGhorab -
Mot aroomms300 speskr Mohammad Fatial GMclata, GEO @Atancrou
spasking o iusrcer oo or P ENA g counselors & martal arists. ' 12 3
ot your tickets at: mpaignmo.com/conforencelbook Get your tickets at: marcomms360.campaignme.com/conference/bock

() Moo Ahmad Quralsh shared Campain Midd s -
post.

vay14,2018-@

@ NAY - ORACLE
KHALED GHORAB Ghancetowinnvtes o Campaigns Marcamms3g0 event s year
gettyimages ZGES W Fmor 1S -
=  Compig il ot T
T Marcomms360 Survey
MOTIATE Web survey powered b SurveyMonkeycom. Crete your own onine Chrc ot s Moo e sy r 1 Vi
g oo e o
@ marcomms360) campaignme.com o ook o ot s survey
S you opbions a« ety e e 1 500 e 1 ks ot
. 5 P . 3 B ke Oconment  powe G o o e e
e want to make e e the challanges and rencs
e e ki Conematcations o R vty Tors rlrart o
Jou Soletis ot s f e m
Gampaion Middle East@ Campaigne -2 Dsc 2018 B WK Strateges EMEA G EVER 5 D00 2075 g reokivmciorke
cosn S WER Tomarow GLisawelh or MD in GHK MENA s  panelt t Marcomms60 @) ramiviogs  rotow

With @CarmpaigaME. She'l be discussing the laws goverring the PR industry at

ool
Meat #Marcomms360 panel speaker Fiona Fobertson @RedRed, A Tamimi's
11:45 GST - wa can't wait to wateh! #Hktamly #HKproud

‘Senior Associate, Tech, Media & Tascommurications, speaking on the
implications of curent & new #laws governing the #PA & fommurications
ndusty arcomms360.camp com/conference

hamiviogs Catch me on stage at
#Marcomms360 for a panel discussion on
implcations of current and new laws

e paveey B
YOU SUF e oo

#hamiviogs #youthmedacouncil #nmeuae

VEVMONKEYCOM
7, HamiViogs | e Ghamiiogs -5 Dec 2018 2 Marcomms360 Survey
&5, Catch me onstage at sMarcommsaso for  panal cscussion on mpliations of 78 lkes
curent and new laws govering the #PF and communications industy? How
can we measurethe practicaltyand...nstagyam com/p/ErAvcg|
t e O comment 2 shore

I o campaigii

~ASDAABCW @asdasbow - 5 Deo 2076 v Xische & Co. @¥ische -5 Dec 2018 s Campaign Mideli East A -
i ASOAA will be Our chief @Denishfarhan will speak at #Marcomms360 tomormow — on how far — e
speaking on how technology, Al and data are shaping the marketing and i e racion ageon Al e et o ek, gt i o

 speakers annor
inluding Pear Desanedits om Micosot, Ludmita V:rv.ﬂwavu'v
HPL Yamalova & Plewka DMCC, Darish Farhan from Xisct
Abduiwahed Juma from du, Fiona R
Khald o Tt bk

@KCopmans and Noha Zadi

commiricatons . o il o 0coNan,
3 Noha Ziaci. The panel begins at8.45am &

panolists Gsuntiohn

Etme Trmbinrm Lk, Snd o from s

DANISH
FARHAN G e

.
LN

marcommsg
campaigii

THE STATE OF CHANGE

e B Ot
s oy

12 . ® S = e
ars
learn from mariage counsellors and marialarsts. T
(et yourtckets at: marcomms360.campaignme.com/conference/book francs o Ofea - 1Deo 2018 v B D G N T =
ads for #EsrIMEA2018 #ESRIN

ey Campaign Middle East
o e Ko tt See you tomorrow at the Marcomms360! ha O comr 530w &

OO John Victorino, Kingsiey Vincent and 24 cthers 4 Comments 3 Shares

I EssOR B s e S o e = CampaignMidde tast  Brorer o
Qe for el Garssors Qv b Oc  stor
[T S Campaign Midle East & GCampagnNE 3 Dec < 1y Ifoblazo Midlo Eat ircoizema -5 Doo 2016 v
B Verr et sowaivaron v wi o e e ok | | T Orly2Gays o gol e marcomms360 - Th StateOf Change.
Marketings
5 o o WRCONZI Gomms Europe, Garirl A & ME & Trapl speskingon the impications o Famont The aim
marconms360.campolg el e curont and new sk governing he 4P and SommncatonsIncsty. eFamantio
Gt your ke t: marcomme360.campsignmo comicorferencabook oua

$Marcomms360 GCampaignME

MAarcommssg

KHALED \SMAIL

You're in the midst of a war, o battle between the limits of o crowd
secking the srrendor ofyour dreams,ond the power ofyour ru vision s < 2
to create ond contribute. It i a fight between those who will tell you whot
you cannotdo, ad thot part ofyou that knaws,and os ovays known, -3
that we are more than our environment, and that a dream, backed by an BUY YOUR TICKETS NOW >y
wnrelenting willto attin i, i truly a ealitywith an imminent arival. 2
~Tony Robbins @ ' THE STATE OF CHANGE

6 » DECEMBER » 2018

Dec | Fairmont The Paim - Dubai

marcommesg
campaig

Marcomms360.campaignme.com

Platinum Sponsor Associate Pariners Venue Partner Flower Partner Presented by

MOTIVATE

MEDIA GROUP

CICERO&BERNAY  ORACLE  gettyimages Z¥GES ’ Sirmont

THE PALM




PRE-EVENT
COVERAGE

Middle East

EDITORIAL COVERAGE AMPAIGN | 12 vovevee 201

The Spin

Who doesn’t “love” abusing “quotation marks” for
“emphasis” and making editors wince? The Spin was
once told that every time we use quotation marks we
should imagine we are saying “so-called” before the

phrase in question. But international men’s title GQ

seems to have missed this point when it named tennis —f=
star Serena Williams its “Woman” of the Year. s>
Complete with those quote marks.

Is Williams a so-called “woman”? The Spin thinks  acs g

not. And judging by the international backlash stirred
up by that punctuation, GQ’ “editors” should be asking
themselves some tough questions right now.

RT———

‘The Spinknows thatin the world of PR, communications
specialists are often asked to go above and beyond their
day jobs. So we were tickled when a spotter forwarded
us this clarification request on a Dubai night club%
Facebook job ad. —_—

‘The Noodle House restaurant recently sent us a press
release that was admittedly irrelevant to Campaign, but
atleast had noble sentiment. It was boasting about the
safety initiatives the brand has for its delivery drivers.
These include high-visibility clothing, preventative
‘maintenance for bikes, and a speed cap of 100mph.
100mph? That’s 160kmph, which is still a tad fast. The
Spin suspects someone might need to check their
metric-to-imperial conversion factors.

CAMPAIGN DIARY

EmenaComm19 Marcomms360
February 11-12, 2019 Decemberé, 2018

Bahrain Fairmont The Palm, Dubai
International Association
of Business Communicators comms
» X
» EMENA Region
‘Thefirstconference tobe heldinthe Gulfby the International Campaign’s Marcomms360 Conference is an industry
Association of Business Communicators, the world’s largest gathering for the marketing and communications
network of communication professionals, this two-da industry and will bring together professionals from
will provide the region’s communicators with the insights, leading organisations to discuss, debate and share
know-how and tools they need to help their organisations knowledge on the challenges and shifts in the
achieve strategic transformation through communications, communicationsindustry.
both external and internal. Wih tracks covering leadership
and strategy, corporate social responsibility, the impact of The second edition of Marcomms360 will bring you
technology, crisisresponseand thelatest thinkingin external inspiring talks from the brands and agencies that are
andinternal communications, EmenaComm19 willshowcase doing things differently, thought provoking debates on
best practices and innovations that are changing how the crucial issues affecting the marketing and
organisati hievi hrough ications. communications industry in the GCC and unrivalled
opportunities to network with new contacts and old
Findoutmoreat: emenacomm.com friendsalike

For advertising and sponsorship opportunities contact:
sales@motivate.ac
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CHANGE IN
THE AIR

The 2018 edition of Marcomms360 was themed around “The State
of Change’ and approached this from angles as varied as technology,
legislation and martial arts. By Austyn Allison and Ben Welham

his year’s Marcomms360  The Middle East, and Dubaiin executive vice-president of brand  industry to more focused and
event - the second time  particular, embraces the notion of  and corporate communication at  practical discuss Alfan
the Campaign conference  change in all aspects of lfe, bu — UAE telco Du; and Kristoff Group’s workshop on developing

influencer strategies suited
specifically to the region.

The conference was marked by a
high calibre of both speakers and
which lent to some

has been held - focused

on the changes affecting
the region’s marketing and Danish Farhan, CEO of Xische &
communications industry. Co, called “the Kim K:
marketing managers, cft’m — that is, we all
and other we don’t know why.

ant it, but

Duhm rmont ] IIL was nlkmg 1])0\1( the
i Other conversations ranged of the conference.
from futuristic and more abstrac comms360 not only
| media 11\(] r(.l\tmns]llp discussions of how block chai 1 change; it may have

could benefit the communications  created some as well.

s
counselling.
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16 DECEMBER 2018

THANKS TO OUR PARTNERS FOR MAKING MARCOMMS360 POSSIBLE
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