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Motivate would like to extend our gratitude and appreciation to our 
sponsors and partners for contributing to the success of Vans Party In The 
Park 2015.

We look forward to working with you again.

Thank you,
Motivate Events Team



YOU ARE INVITED TO DUBAI'S FAVOURITE FESTIVAL

Over 10,000 festival goers 
attended the event.

Tickets were sold on platinum list and 
through Virgin megastores.

Both Brunch and VIP tickets SOLD 
OUT pre-event.
AED 295 Early Bird  
AED 350 Regular 
AED 650 Brunch Deck
(inc. BBQ brunch from 2pm to 5pm) 
AED 995 VIP
(incl. unlimited F&B from 2pm to 
midnight in the VIP lounge)



The Dubai Media City Amphitheatre is located in the heart of Media 
City. It is a lush green garden area that hosts some of the biggest 
events in the city, including Vans Party in the Park!

ARTISAN STALLS
Be'LIGHT
Dubai by Design
DJ Academy
Dumb Drop
Highlife Dubai
Lady Mauve
Glam Bar
SlaM
SASH
Glowfish
2birds
J&L Art Studio
Maddy Butcher ART

ARTISAN STALLS
Marmarland
Peas in a Pod
Boho Malika
AVVA
Urban Scamp
Yislamoo
Lynda Marion Jewelry
KYP by Lepart
Kuki
Ryokö Bags
Sassakmea
Ishtar couture
Little Majlis
LokaLoksa
Kiddies & Colors
FLAWD
Doodle Inc.
Pretty Little Things Dubai
Rubabikia
Shawleez
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Stereophonics are a Welsh rock band that formed in 1992 in the village 
of Cwmaman in Cynon Valley, Wales. The band have a string of classic 
tracks in their back catalogue including ‘Dakota’ and ‘Have A Nice Day’.



Razorlight are an English indie rock band 
formed in 2002 by lead singer and rhythm 
guitarist Johnny Borrell. The band have 
topped the charts with the 2006 single 
‘America’ and its parent self-titled album. 
Along with Borrell, the current lineup of the 
band consists of drummer David ‘Skully’ 
Sullivan Kaplan, bass player João Mello and 
lead guitarist Gus Robertson.



Alternative soul is the best way to describe both the man and the music 
– and it runs through every vein in Adam Baluch’s forever-bopping 
body.  Adam Baluch grew up in the UAE, this talented man rocked the Vans 
Party In The Park crowd using a mixture of beatboxing, singing, guitar, 
keyboards and percussive sounds with a loop station. 



One of South Africa’s most prolific rock bands, The Parlotones brought 
their infectious energy and style to the stage at Vans Party In The Park. 
They performed a fusion of rock, pop and indie. 



The Boxtones are a Dubai-based rock band composed of Scottish and 
Canadian musicians. They write and record their unique blend of rock and 
pop with energy and excitement. 



Award-winning Dubai based band, Juliana Down, has been 
recognized as the one of the leading rock bands in the Middle East, 
they performed an energetic set showcasing their unique alternative 
rock sound.



Bridge Incident is a four-piece alternative synth-rock band that plays their 
own original music in Dubai. They’ve brought together musicians from all 
over the world including the UK, New Zealand, Ukraine and Columbia.



Headline sponsor Vans impressed the crowds with their unique bag drop 
activation. Vans BMX riders and skateboarders performed tricks and 
stunts, attendees were able to get involved and jump the bag drop, graffiti 
artists tagged the Vans logo across the site and a 3D Vans logo was 
transformed into a colourful masterpiece. 





Jeep displayed two of their Renegade models at the event. Jeep 
representatives snapped photographs of guests having a good time amidst 
the cars, the images were then emailed directly to the guests. 



The Brunch Deck included flowing drinks as well as a delicious barbeque 
served from 2pm until 5pm. Brunch Deck tickets sold out 2 weeks before 
the event.



Sennheiser showcased their latest range of headphones on 
their stand, guests were able to purchase products onsite.



Careem offered festival-goers an opportunity to take a Careem car to and 
from the event with a 20% discount. A Careem information desk was set 
up next to the entrance and exit with Careem representatives educating 
guests about the brand.



The Dell Tech Lounge was buzzing with activity as guests were able to 
trial the latest Dell laptops as well as play pool, computer games and table 
football.  The lead singer of legendary band ‘Razorlight’ Johnny Borrell 
joined in and played a game of pool, to the delight of fans.



Bonnington was the hotel partner for the event and 
sponsored the VIP platform.



Aster Medical offered free health check-ups for all 
festivalgoers on their giant health bus.



Radio partner Dubai 92 displayed their branding across the site. They ran 
multiple competitions on the lead up to the event, awarding listeners with 
festival tickets.



Attendees were able to showcase their own talents by participating in 
‘Pringles Karaoke’. Festivalgoers were given the opportunity to win one of 
eight sets of Beats by Dre headphones by finding Mr. Pringles who was 
roaming the event, if found they were to take a selfie with him, post it online 
with the hashtag #PartyWithMrP.



The What’s On Main Stage was the focal point of the festival, What’s On 
branded flags and fence banners lined the festival perimeter. 
The event was supported heavily by the What’s On brand as well as other 
Motivate titles.



Local DJs performed back 2 back sets in the Hype Clubhouse. The Hype 
B-boy Battle drew in the crowds as the regions leading b-boys performed. 
The Hype artisan village showcased over 25 artisans, selling handmade art 
pieces from flower crowns, artwork and festival jewellery.



The good Garden acoustic stage showcased Dubai’s local home-grown 
talents. The good artisan village included over 20 happy artisans selling 
their own handmade goods.



The Secret Roots Garden, in association with Levels and Deep Crates 
Cartel, showcased live art. Within the garden there were 2 grafiti artists 
creating masterpieces throughout the day, legends Steffi Bow and cling 
film artist Fathima.



The VIP deck was a triple storey platform, allowing for great views of the 
stage and the entire venue. It was an exclusive area away from the crowds, 
serving unlimited food and beverages from 2pm - midnight. Tickets were 
priced at AED 995 and SOLD OUT a week prior to the event.











Sponsors logos were placed on event collaterals including fence 
banners, entrance archway, screens and directional signage towers.



A strategic communications plan was put into place for the promotion of 
Vans Party In The Park. This covered a mix of print, online, cinema, radio 
and PR platforms.



The event was featured in Motivate titles including What’s On Dubai and 
What’s On Abu Dhabi, Hype, good, Emirates Woman, The Week, Gulf 
Business, identity, Business Traveller Middle East and Stuff.

The advertisement aired in Vox cinemas from October 13 to November 12.
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The campaign ran on the Elevision lift advertisement platform. It ran across the 
Dubai Media City and Business Bay networks.

Posters promoting the event were displayed in the windows of Virgin Megastores.
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Variations of the official artwork were used for multiple 
mediums including print, MPUs, EDMs and social media.



Over 32,000 mentions on Instagram and over 
870 people checked in on Facebook. 
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Dubai’s favourite festival is back, and even bigger than last year. Taking over the gorgeous, grassy Dubai Media City Amphitheatre from 2pm to midnight on November 13, Party In The Park will keep you entertained with big name performers including Stereophonics  and Razorlight, plus UAE musical talent and more, with the space split up into various areas hosted by different magazines.
What’s On has the main stage, Hype will be showcasing the region’s best DJing talent, and guess what?  magazine will be there too! We’ve nabbed a lovely spot for our picnic village where you can come and chill out, grab a bite from some of your favourite pop-up foodie concepts, and listen to acts on the  garden stage with live acoustic acts hosted by Freshly Ground Sounds. You can also pick up some goodies from our artisan stall-holders, including the very lovely Little Majlis, plus some surprises. Join us for an afternoon and evening of live music, good food and, of course, shopping,  with tickets starting from Dhs350 up to Dhs995 for VIP.

November 13, Dubai Media City Amphitheatre, Dubai, 2pm to midnight. partyinthepark.ae
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