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THANK YOU

Motivate Media Group would like to extend in a big thank you to all sponsors and
partners for contributing to the success of Party in the Park 2019.

We look forward to working with you all in the near future.

Thanks once again,
Motivate Events Team



YOU ARE INVITED TO
DUBAI'S FAVOURITE FESTIVAL

More than\

10,000

festival-goers
attended the
event

i

Tickets were sold on Platinumlist exclusively.

AED 295 EARLY BIRD
AED 350 REGULAR
AED 1,000 VIP (including unlimited F&B from 2pm to 11:30pm)



THE VENUE

The Dubai Media City Amphitheatre is located in the heart of Dubai Media City.

Its lush, spacious green garden area makes it the most suitable venue to host some of
the biggest events in the city such as What’s On annual Party in the Park.
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HEADLINE ACT
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Fatboy Slim, an English DJ, musician, and
record producer helped to popularize the big
beat genre in the 1990s.

Previously a bassist for the Hull-based indie
rock band The Housemartins, he later formed
the electronic band Beats International in
Brighton, who produced the number-one single
“Dub Be Good to Me”. Hethen played in Freak
Power, Pizzaman, and the Mighty Dub Katz
with moderate success.

By 1996, he adopted the name Fatboy Slim
and released Better Living Through Chemistry
to critical acclaim. Follow-up albums You’ve
Come a Long Way, Baby, Halfway Between
the Gutter and the Stars, and Palookaville,

as well as singles such as “The Rockafeller
Skank”, “Praise You”, “Right Here, Right Now”,
“Weapon of Choice”, and “Wonderful Night”,
achieved commercial and critical success.



MAIN SUPPORTING ACT

English singer and songwriter, Richard Ashcroft. was the lead singer
R | C H AR D and occasional rhythm guitarist of the alternative rock band the
AS H C RO FT Verve from their formation in 1990 until their original split in 1999.
Songs he wrote for the band include “Bitter Sweet Symphony”,
“Lucky Man”, and the UK number one “The Drugs Don’t Work”.
FULL LIVE BAND He became a successful solo artist, releasing three UK top three
solo albums. The Verve reformed in 2007 but again broke up by
summer 2009. Ashcroft then founded a new band, RPA & The United Nations of Sound, and

released a new album in 2010. In 2016, Ashcroft announced his fourth solo album, These People,
which was released on 20 May 2016.

In May 2019, Ashcroft received the Ivor Novello Award for Outstanding Contribution to British
Music from the British Academy of Songwriters, Composers, and Authors. Chris Martin of Coldplay
has described Ashcroft as “the best singer in the world”.



MAIN SUPPORTING ACT

M M Lighthouse Family are a British musical duo
I_| g hth ouse FO mi |y that rose to prominence in the mid-1990s
and initially remained active until the early
2000s.

Vocalist Tunde Baiyewu and keyboardist
Paul Tucker formed the act in 1993 in
Newcastle, UK, after meeting while
studying at university and both working
at the same bar. Their 1995 debut album
Ocean Drive sold more than 1.8 million
copies in the UK alone and established
them as a popular easy listening duo
throughout Europe.

The duo’s first studio album in 18 years,
Blue Sky in Your Head, was released on 5
July 2019, after being delayed twice from
initial release dates.



OTHER ACT

hollaphonic

Hollaphonic are a British DJ and production
duo based in Dubai,UAE, composed of Greg
Stainer and Olly Wood. They were the first
dance music duo to be signed to a major
record label in the Middle East.



OTHER ACT

DOXGONES

The Boxtones are a five-piece Scottish and
Canadian band who write and record their own
unique blend of rock/pop. Having signed their
recording dal with Universal Music MENA, The
Boxtones have since won many awards.

Over the years hey have performed with acts such
as Pharrell Williams, The Who, Stereophonics, Lily
Allen, Kaiser Chiefs and Travis.



OTHER ACT

ANDREAH

Irish-Filipino singer-songwriter AndreaH has achieved more than most people her age. Not
only has she successfully carved out a burgeoning solo career for herself, the rising pop star
has also supported The Script on tour and she also did the opening for Sam Smith on the
Southeast Asian dates of his The Thrill of It All Tour — and she’s only getting started.

Armed with a guitar in hand and a genuine voice that resonates well beyond her years,
Andreah represents the new generation of young hopefuls who are set to dominate the future
music scene.



OTHER ACT

et

Chris was introduced to popular
house brand, Pukka Up. From
the age of 18 he built his way up
in the ranks, playing on all the
flagship Pukka Up boat every
Tuesday and Friday, he quickly
became its main resident DJ
and a favourite amongst the
pukka up punters. He was able
to achieve yet another milestone
in his DJ career in 2012 when
Pukka Up joined forces with
Amnesia. This saw him warm up
for Annie Mac and Eric Prydz,
playing the Mixmag Terrace,
which was a dream come true.

With a deep love for house
music, Chris has played this
genre for many years and over
time his music style has adapted
to a new and more focused
sound of electronic dance
music. Over the years Chris has
showcased his diversity as a

DJ, having played big room hard
house at Amnesia, Tech house
at Space, Funky House Classics
at Pacha, as well as soulful
styles for the poolside at Ocean
Beach Club.

Each set that Chris delivers
comes alive with an unrivalled
passion and energy, with him
never failing to create the
perfect synergy from the booth
to the dance-floor. Enticing the
audience with his spirited style
and infectious sound, Chris
always delivers a set that sets
a room alight whether he is
playing a diverse floor-filling set
at Pacha or a soulful session at
Ocean Beach Club.



OTHER ACT

THE SUPERNOVAS

The Supernovas are a skilled four
piece band who deliver a fresh
and energetic set of classic, old
and current Country, Rock, Pop
and Soul favourites. The band
are highly experienced musicians
with the charisma and personality
to make any event a success.

The band provide music for pubs,
hotels, weddings, corporate
events and other functions and
have vast experience gigging
throughout Ireland and New York.

Our clever mix of old and new
favorites makes us the perfect
choice for any event and
occasion.



SPONSOR
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1071

ance
97.8

Aside from broadcasting Dance FM 97.8 and Heart FM, Shock
Middle East FZ LLC offers a wide array of media solutions from
producing promotional broadcast content to conceptualising
and designing bespoke retail radio stations, offering businesses
a comprehensive platform on which to increase their sales
revenue and brand reputation.

Shock Middle East is a constantly evolving entity; branching out
into new avenues and exploring new horizons. We will explore
new territories in media and fashion, expanding our field and
becoming the region’s number one entertainment solution.



SPONSOR

Liv Credit Card will be first digitally native credit card of the region, one card
to rule them all. The most flexible credit card ever. Swap between reward
programs without changing the physical card anytime. Earn up to 15%
cashback. Unlock a marketplace for rewards and enjoy what you love.



SPONSOR

McGETTIGANS

Delicious food and free- flowing drinks were provided on the VIP Deck courtesy of McGettigan’s.



SPONSOR

DGT Events combines the expertise of two of the most successful
companies in the UAE entertainment scene, Think Events and the
McGettigan’s Group.

In addition to organising one off music concerts such as Lionel
Richie, Paolo Nutini and Ed Sheeran in Dubai; DGT Events arrange
the hugely successful DXBeach festivals that take place at Zero
Gravity.



SPONSOR

DUSH

dubaicalendar.com

Dubai Calendar is operated by Dubai Tourism. We are your one stop shop & App for
ltickets and events happening in Dubai. 1 App, 1 login - All the events, All the tickets



TICKET PARTNER

Platinumlist
tickets

Party in the Park tickets were exclusively sold on Platinumlist.com



SPONSOR

MOTIVATE

MEDIA GROUP

Established in 1979, Motivate Media Group operates in partnership between lan Fairservice and
H.E. Obaid Humaid Al Tayer, Minister of State for Financial Affairs, UAE. With a staff of over 200
experienced professionals based out of the Dubai headquarters, Abu Dhabi and London offices,
Motivate’s wider publishing expertise includes award-winning print and digital titles such as What’s
On, Emirates Woman and Gulf Business. As well as books and magazines, Motivate also produces
content across other platforms including video, digital media, cinema and events. More information
about Motivate Media Group can be found online — motivatemedia.com



SPONSOR

WHATS'C

The UAE’s first-ever magazine, What’s On Dubai is the
go-to brand for making the most of your time in Dubai.
Packed full of fun and adventure, it’s all you need for the
inside story on the city’s big events, the food and drink
scene, music, arts, fitness, well-being and much, much
more! In print, What’s On remains the Emirates’ biggest-
selling monthly magazine, while our online site and social
media are an essential part of everyday life in Dubai.



WHAT'S ON STAGE



WHAT'S ON STAGE



VIP DECK

The VIP Deck allowed for great views of the What’s On Main Stage and the entire venue. An exclusive
area way from the crowds, the VIP Deck served unlimited food and beverages from 2pm to 11.30pm.



FOOD AND BEVERAGE VENDORS

800DEGREES BURGER FUEL
[ [
FAMOUS DAVES FREEDOM PIZZA



FOOD AND BEVERAGE VENDORS
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ARTISAN VILLAGE



EVENT BRANDING

Sponsor’s logos were placed on event collaterals including entrance archways,
screens and directional signage.



COMMUNICATIONS

A strategic communication plan was put into place for the promotion of Party in the Park 2019.
This covered a mix of print, online, cinema, and PR platforms.



PRE-EVENT COVERAGE

PRINT

What’s On Dubai
September 2019 — Readership 100,000
October 2019 — Readership 100,000
November 2019 — Readership 100,000 Gulf News
What’s On Abu Dhabi August 26
September 2019 - Readership 60,000 September 29
October 2019 — Readership 60,000 October 29
November 2019 — Readership 60,000 October 31

Readership 77,781

Golf Digest

September 2019 — Readership 37,000
October 2019 — Readership 37,000
November 2019 — Readership 37,000

Gulf Business

September 2019 — Readership 84,000
October 2019 — Readership 84,000
November 2019 — Readership 84,000

Emirates Woman
September 2019 — Readership 25,000
November 2019 Readership 25,000

Business Traveller ME
September 2019 — Readership 100,000

October 2019 — Readership 100,000 Khaleej Times
November 2019 — Readership 100,000 August 26
. October 31
Campaign
P Readership 89,827

August 25 — Readership 14,000
September 9 - Readership 14,000
September 23 — Readership 14,000
October 6 — Readership 14,000
October 20 — Readership 14,000

TOTAL READERSHIP - 1,227,000




PRE-EVENT COVERAGE

(m vox CINEMA AD

The advertisement aired in VOX Cinemas from September 12 to October 9.

ELEVATOR AD

+ JBR, Business Bay, Jumeirah Lake Towers and Media City
ELEVISION September 12 — October 9



PRE-EVENT COVERAGE

RADIO AD

DUBAI

Radio adverts were broadcasted on Dula October 10 until November 11.

. What'’s On presents at Dubai Media City Amphitheatre.
An all day musig #agher, the Chemical Brothers DJ Set,
l am Tring and much more.
00— Party in the 'om till midnight. Tickets available from platinumilist.net.
—_— or more info visit partyinthepark.ae
@==== )
DIGITAL

Whatson.ae, Campaignme.com, Gulfbusiness.com, Golfdigestme.com, Emirateswoman.com
August 26 — October 31

MPU

IMPRESSIONS - 1,901,280

VERSION 1 VERSION 2 VERSION 3

VERSION 4 VERSION 5 VERSION 6




PRE-EVENT COVERAGE

DIGITAL

HALF PAGE

IMPRESSIONS - 1,865,996

VERSION 1 VERSION 2 VERSION 3
VERSION 4 VERSION 5

LEADERBOARD

IMPRESSIONS - 703,757

VERSION 1 VERSION 2

VERSION 3 VERSION 4 VERSION 5




PRE-EVENT COVERAGE

WEBSITE SKIN

ONLINE ARTICLES

EMAILERS

WHATSON.AE

NEWSLETTER

What’s On database
Subscribers - 75,000

August 25
September 5
September 18
September 23
September 30
October 3
October 14

October 15
October 17
October 24
October 28
October 30
October 31

November 1




PRE-EVENT COVERAGE

SOCIAL MEDIA

Strong social media presence.




PRE-EVENT COVERAGE

EDITORIAL COVERAGE

WHAT’S ON
OCTOBER 2019

READERSHIP
100,000
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WHAT’S ON
OCTOBER 2019

READERSHIP
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POST-EVENT COVERAGE

SOCIAL MEDIA




SPONSORS

WITH THANKS TO THE SPONSORS OF
PARTY IN THE PARK 2019
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