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THANK YOU

Motivate would like to extend a big thank you to sponsors of Try Dubai, without whom this event would not have 
been possible. We do hope that the event was an enjoyable for you as it was for us. We are very proud to have been 
supported by some of the city’s big brands!

We look forward to working with you all in the near future!

Thank you,
Motivate Media Group Events Team



THE VENUE

World famous Barasti Beach Bar has always been 
one of the city’s most vibrant bars – and it’s now 
better than ever with even further renovations done 
down at the beach.

Barasti boasts vast outdoor seating area with views 
of the sea and the skyline of Dubai Marina, ideally 
located near popular expat residential locations 
such as JLT, Dubai Marina and JBR.



VENUE
BRANDING



SPONSOR

The Track displayed an inflatable golf net,, proving to be quite popular with the demographic. This allowed attendees 
to the sport a try at the event and walk away with discounts and free lessons.



SPONSOR

The Sandy Beach Hotel & Resort took 
up and area with a small display of 
a beach holiday. At their stand they 
offered mini challenges which allowed 
guests to win prizes with them.

Hydro Water Sports, the official water 
sports brand of Sandy Beach Hotel 
and Resort, set up an area down by 
Barasti’s beach where guests could try 
free Kayaking.



SPONSOR

Dial A Battery took up a stand at 
the event, informing guests of their 
services and giving away gift bags to 
all who visited them.



SPONSOR

Try Dubai event was covered in a sea 
of Helpling gift bags as this sponsor 
made sure every individual received 
a bag at entry. Their competition with 
the rings also allowed guests to win 
prizes.



SPONSOR

Dubai Pro Wrestling was the focal 
point of the event with their 6m x 
6m wrestling ring with their team of 
wrestler’s putting on shows at various 
times through the event.



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ACTIVATION



ATTENDEES

Try Dubai welcomed all age groups 
throughout the day at Barasti. 
From babies to toddlers and 
teenagers to grandparents, the 
event was swarming with families 
enjoying a day under the sun, 
exploring hobbies and activities to 
TRY for 2019.



DEMO CLASSES

ENERGY YOGA AND GUIDE HEALING 
MEDIATATION
ILLUMINATION

IMPROV
COURTYARD PLAYHOUSE

STRETCH
POLE FIT

TWERK
POLE FIT



DEMO CLASSES

KAYAKING
SUN & FUN

BODY CONTACT
TRIBE FIT

GRIT CARDIO
TRIBE FIT

ZUMBA
TRIBE FIT



PRE-EVENT 
MARKETING

PRINT AD

EDMs

Full page ads of Try Dubai were featured 
in the following brands:

- What’s On Dubai 
  January issue
  February issue
  March issue

- What’s On Abu Dhabi 
  January issue
  February issue
  March issue

- Golf Digest
  January issue
  February issue
  March issue

- Campaign
  13 January issue
  27 January issue

 - Gulf News
  18 March issue
  21 March issue

EDM blasts were sent out to the database 
on the following dates:

EDM – 70,000 WON subscribers 
20 February
4 March
10 March
18 March
21 March 



PRE-EVENT 
MARKETING

ONLINE COVERAGE
Strong editorial coverage promoted the event, 
sponsors and partners through in depth online 
features on all participating brands and their 
special Try Dubai Promotions.



PRE-EVENT 
MARKETING

TENT CARDS
Tent cards carrying sponsor logos and event details were 
placed on display at Barasti two weeks leading to Try Dubai.

RADIO AD
Radio adverts were broadcasted on Dubai 92.

The city’s ultimate freshers fair is back. Get involved, meet new 
people and do something new at Try Dubai, an exciting event 
hosted by What’s On. Join a sports team, take up a new class 
and get brilliant discounts across the best memberships in the 

city. Try Dubai on March 22nd at Barasti Beach. Check out 
Whatson.ae for more



PRE-EVENT 
MARKETING

WEB BANNERS

LEADERBOARD
76,358 IMPRESSIONS

MPU
291,920 IMPRESSIONS

HALF PAGE
231,721 IMPRESSIONS

TAKEOVER
16,285 IMPRESSIONS

Marketing campaign promoting the event was 
live from February 2019 straight up to the day 

of the event.
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WHAT’S ON MAGAZINE
MARCH ISSUE
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ONLINE
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